Using Images

on Social Media PU I’e Retirement

With over 67% of the UK population on social media it is important
to ensure you communicate effectively with the use of images.

Choosing your visuals carefully for social media is essential to optimise results. Studies have shown that Facebook
posts with images see 2.3 times more engagement than those without images and tweets with images receive
150% more retweets than tweets without.

Not only does imagery help enhance performance, but also provides an opportunity for you to convey your
business through branded profile photos, banners and posts.

Size Guide Tips
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